
Book Review

INTERNET MARKETING

Integrating Online & Offline Strategies
CENGAGE Learning, Pages: 484 
ISBN-13: 978-81-315-3178-5
Author: Roberts and Zahay 

Dr. Shailey Singh*

Internet marketing books are plentiful but most books on internet marketing generally face two very 

critical challenges.  The first being the rapid pace of technological development that renders most 

opinions and examples cliché by the time they reach the readers.  The second is that internet marketing is 

virtually boundary-less and overlaps with management genres of information technology, operations, e-

services and strategy. Most books tend to cover all these genres together thereby confusing the reader.  

This book on the other hand beautifully integrates all these supporting fields to present a well-articulated 

unifying theme of the high-paced digital marketing era.  The book is well organized and this reflects in the 

table of contents itself.  It starts with the foundation of Internet marketing and moves to essentials, 

techniques, strategies and finally evaluation of performance and future opportunities.

The book is broadly divided into four units.  It starts off beautifully by explaining the paradigm shift 

towards digital technology in marketing and the need for integration of offline and online marketing 

strategies in the present Internet Economy.  It forms a sound theoretical framework of the Internet Value 

Chain.  Cloud computing and future of Radio Frequency Identification Devices (RFIDs) has been given a 

special mention. Business models and strategies on the web have been expressly discussed and classified. 

All the baseline concepts have been explained clearly for the reader to understand before moving on to the 

technological integration.

The second part of the book is the highlighting feature with a practical industrial approach to different 

digital options available to a company starting with Display techniques and Video marketing.  The book 

has done justice to both these topics with ample examples in both B2C and B2B segment.  It focuses on 

the latest developments, collaboration of different styles, advanced concepts and techniques in the fields 

of video marketing.  Rich illustrations and screenshots of video clips support the theoretical frame.  They 

clarify and further extend the points put forth in the text. It isa good reference material for entrepreneurs 

looking to start their own online venture as well as for management students. Special portions and 

relevant topics have been dedicated to small businesses and new ventures. Best practices have been 

chalked out to inspire entrepreneurs to include them.
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Search Engine Optimization or SEO is a challenging topic in today’s ever-evolving dynamic digital 

world. The book has covered all the important aspects of SEO-organic searches, pay per click advertising 

as well as a mixed strategy and its advantages.  The relationship between SEO and social media has been 

highlighted which is generally amiss among most other authorships.

E-mail and Social media marketing occupy substantial content in the book. Apart from Facebook, Twitter, 

MySpace and other mainstream social networking sites, it is blogging, microblogging and vlogging 

which provide the readers some food for thought as they are fresh off the shelf reads.  However, Instagram 

and Snapchat are missing in the book and that is perhaps a major omission considering the exponential 

commercial growth shown by the two platforms in recent times.  Plentiful case discussions and 

interactive exercises add to the rich content of the book. Illustrations are extremely helpful though would 

have made a better impact in colour print.

The third portion is dedicated to developing and maintaining effective websites. Web support has been 

given due importance in the support services fields. Comprehensive excerpts of reports and relevant 

statistics have been presented for better understanding. Customer Relationship Management in this era of 

personalization is extremely important and various strategies for the same are outlined. Emerging issues 

like “The power of smartphone Apps” and “Social CRM” have been linked in beautifully with the 

discussion in hand.

The last part of the book is an interesting read. It starts by explaining the evaluation metrics, measuring 

website traffic and deals with evaluation of performances and new opportunities. It shows how to 

effectively use analytics and dashboards so that businesses can track their results. Google Analytics has 

been explained in detail. Social and Regulatory requirements and sensitive issues like Intellectual 

Property, Privacy and Cyber Security Threats and Cyber-Crime are a differentiating feature. 

The concluding pages are dedicated to hot new topics and predicted technologies of the future: 

Location–based marketing, use of Barcodes, Near Field Communication and Podcasting. However 

Augmented Reality, Virtual Reality and Artificial Intelligence have been given a miss in this portion 

though they do have a passing mention in the book elsewhere.

Internet Marketing encompasses a vast virtual domain and includes a confluence of many management 

functions.  Author through this book has provided an insight to various concepts which form a part of 

present day digital marketing.  Apart from minor limitations related to emerging technologies, this book is 

by far one of the most comprehensive and well-articulated book on Internet Marketing and is 

recommended for academicians, entrepreneurs, students and researchers.
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