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Neal Schaffer, the writer of this book has written various books such as maximize your social; maximize
your LinkedIn for sales and social media marketing and many more. He is a recognized leader in helping
organizations and professionals to widen their market in the era of internet with the help of social media
marketing. Neal Schaffer is a leading consultant, innovator educator, speaker and influencer at guiding businesses
through their digital transformation.

The age of influence is a book exploring the perspective of influence in the world of marketing. It beautifully
describes influential marketing in four parts. Beginning with why to consider influential marketing, understanding
influencers and how to engage them, how to work with influencers and generate massive results and then
leading to the major agenda on how to become an influencer yourself.

This book covers a major potential market which is influential marketing as in the current scenario of the
global pandemic this can serve as a relief to the marketers. The author starts the introduction with his real
life example which helps the readers to relate to the book and the perspective which the author is trying to
explain. Various myths and beliefs are also discussed in the book, thus painting a clear picture of influential
marketing.

The author discussed various platforms like podcast, TED talks, books and blog posts which have a great
impact on people sharing common interests. The author has discussed about the impact of using others’
voice to talk good about your business which is what makes this book distinct from others. The power of
social media to boost the profitability of any business has been extensively covered in various chapters of the
book. Various sections are exclusively devoted to the strategies to attract the masses by “Leveraging the
others” as quoted in the book.

This book emphasizes on the way how growing economies of the world are generating more income through
influential marketing than the developed economies. People are ruling over social media and believe that
‘Communication’ is the key on any social media platforms that connects the markets. People or customers
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sharing their reviews become the international brand ambassadors of your product. One needs to be effective
in communicating good about their brands from one person to another which is how many businesses started
up without really knowing about the concept of ‘Word-of-Mouth’.
The author has intelligently described how an influencer differs from one social media platform to the other.
With the changing trends, the new ages of influencers were introduced. One needs to keep up with the pace
of changing technology by mastering new and rising platforms. Various technical aspects like generating
ROI, using visual social and organic marketing have also been discussed in the second half of the book.

This book is a must read for marketing enthusiasts who are ready to explore the new age of marketing which
is influential marketing, as the book covers all the aspects at a length. The book surely helps the readers to
widen the horizons of the traditional marketing and pave a way to the new “Age of Influence”.
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