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The biggest challenge being faced by human kind in this century is to find ways to ensure
sustainable and balanced development. The future generations will fail to utilize many of the
present natural resources unless there is respect for natural systems and standards protecting core
social and environmental values. In this context, it is increasingly recognized that the role of the
business sector is critical. However, with increasing number of knowledgeable and educated
costumers doing bulk of the purchases, the businesses find it more than an obligation these days
to pursue socially responsible activities. The notion that businesses should seriously consider
social and environmental effects of their actions has gained worldwide acceptance and
importance. The concept of CSR is still in its nascent stage in India and all the stakeholders
including the businesses themselves need to be informed about its merits and consequences.
Accordingly, the publication of this book is very timely. The book under review titled
“Corporate Social Responsibility - Conceptual Framework, Practices & Key Issues” exemplifies
the implications of CSR and discusses the contemporary issues in the related field. The book
follow a structured and continuous pattern, where authors have started by building the basic
understanding of the concepts related to CSR, followed by application of CSR in various
functional areas, discussion of key issues and have concluded with some brilliant case studies
from the industry. The authors have thus divided the book into four parts.

Makkar and Pahuja have compiled a thorough and engaging book, one that is accessible
to practitioner and scholar alike. The book contains 29 research publications of more than 40
distinguished researchers from academia and industry. The authors have managed to integrate
this vast amount of knowledge of the authors pertaining to the subject into a fruitful pile of 324
pages titled “Corporate Social Responsibility - Conceptual Framework, Practices & Key Issues”.
While the book is more descriptive than normative, the authors of this comprehensive text
believed to have this view that corporate social responsibility reflects the necessary balance
among the interests of a corporation's stakeholders, including not only shareholders, but also
employees, creditors, business partners, neighbors, and others who are or may be affected by the
corporation's actions. The compilation of well selected research inputs of scholars stress the steps
and initiatives required to successfully implement the CSR concepts and tries to answers many
intruding questions related to the subject.

The first part of the book focuses on conceptual framework in which researchers have
discussed the various approached to CSR, CSR practices in India and Literature review of the
subject. The first chapter clears our doubts on fundamental concepts of CSR, however the second
chapter may have included some more industry CSR practices prevailing in India. The review of
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literature mentioned in third chapter is well structured and is quite helpful for researchers in the
field. The second part of the book explores the application of CSR in various functional areas.

The main area of focus of many researchers contributing in this part of the book remains
to be Human Resources, 4 out of 8 contributions mentioned here explains the link of CSR with
HR. The third part contributes the bulk of the book with 13 research publications. This part
contains some exceptional research articles covering most of the intruding topics of the subject.
It would not be wrong to rate “Corporate Social Reporting in India: An analysis of Bombay
Stock Exchange listed Companies” listed as chapter 22 as one of the best contribution for this
part of the book. The last part of the book discusses the best practices in industry and all the 5
research contributions are exceptionally well written. In fact, it is through this part of the book,
where one can actually understand the working of CSR in businesses. The editors deserve
appreciation for compiling and collecting such quality material on the subject.

The goal of the two editors—Makkar and Pahuja—was to understand the implications of
CSR and to accentuate that how it can facilitate the organizations in achieving sustainability and
distinctiveness in long terms. For most of the part, they have been successful in achieving their
objectives. The editors have successfully divided the book into four parts but a link between
these four parts was missing, this could have been an easy explanation or a brief summary before
each part of the book, just to create a link and explain the reader about the work contained in the
forthcoming part. Apart from minor limitations, the book turns out to be a good attempt to bring
together many segregated and diverse facets of corporate social responsibility. It would be a
helpful reference for academicians, professionals, practicing managers and students. It is a must
read for anyone pursuing their research in the field of CSR and wants in-depth knowledge of the
same.


